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Study 4: “Differential Effects of a Body Image Exposure Session on Smoking Urge 
Between Physically Active and Sedentary Female Smokers”
You probably don’t need to be told that smoking is not a healthy behavior to practice. Even if people who smoke 
know this, many still find it difficult to stop smoking. Thus, there has been a great deal of research to identify 
ways to help smokers who want to quit to do so. For example, you may have seen or heard commercials that 
urge people to stop smoking by showing them the long-term health problems that people have suffered as a 
result of this behavior.

One study on the topic of smoking cessation was conducted by Uma Nair and colleagues (Nair, Collins, & 
Napolitano, 2013). In this research, 21 physically active female smokers (at least 5 cigarettes daily for at least 
the past 6 months) participated in a “body image exposure” task. You might have seen such tasks in the popular 
press; they involve showing people what they will look like in the future based on how they look today and their 
current lifestyle habits (such as whether they smoke). In Nair et al.’s research, this task was a mirror-image task 
designed to elicit emotional reactions in people when they see what they will look like in the future.

Prior to completing the body image exposure tasks, the women completed a smoking urge questionnaire 
(Cox, Tiffany, & Christen, 2001). This measure contains such items as “A cigarette would taste good now,” to 
which respondents used a 1 (strongly disagree) to 7 (strongly agree) response range. Nair and colleagues (2013) 
wanted to see whether the body image exposure task would reduce women’s urge to smoke. So after completing 


